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WHO WE ARE

he Utility Arborist Association (UAA) is an

organization of more than 5,000 individuals

with interest in and a commitment to the
maintenance of trees and other vegetation to
ensure the safe and reliable distribution of energy,
including electric, oil, and gas to businesses and
residences in North America.

The UAA is a respected organization for individuals
and companies who desire to provide professional
utility arboricultural services. Members of the UAA
and their employers have a commitment to the
public to enhance the practice of arboriculture.

Published 6 times yearly, the Utility Arborist Newsline
(UAN) is the official publication of the UAA. Grown
from a newsletter to a magazine, UAN is a premium
feature for members. The UAN is also distributed at
regional meetings and other industry events and is
regarded as a premium, professional resource for
our industry.
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B N OB

UAA MISSION

We will drive excellence,
innovation, and improvement
in utility vegetation
management through
professional development,
outreach, research, and the
use of best practices.

GOTOUAA.ORG
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UAN READERS o

UAA
RELEVANT INDUSTRY TOPICS WHY UAN?
WE SPOTLIGHT: WE OFFER:

« Professional utility

Safety networking
« Brand connections
____________________________________________________________ .« Community
Environmental involvement
Stewardship

+ Webinars and
conferences

 Digital and social
media platforms

DID YOU KNOW?

The Newsline is
Diversity, Equality, distributed to over

. 5,000 members, as
and Inclusion (DEI) sl et Brasfions]

Meetings and other
industry events.

Crisis Management ™ The foundation
of our culture is

based on safety,
environmental
sustainability,
Research education, and
operational
excellence.
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EDITORIAL CALENDAR

THEMES AD DUE DATES

JANUARY/FEBRUARY

Community Engagement and Outreach November 4, 2024
MARCH/APRIL

Environmental Stewardship January 6, 2025
MAY/JUNE

The Safety Issue March 3, 2025
JULY/AUGUST

Technology and Innovation May 5, 2025
SEPTEMBER/OCTOBER

Sustainability and Environmental July 7, 2025
Conservation '

NOVEMBER/DECEMBER
Workforce Development and Education September 1, 2025




AD SPECIFICATIONS

COLOR MODE: Four-color process

WIDTH x DEPTH CMYK or grayscale (no spot colors)
higher
Full Page (Bleed) 8.75" x 10.875"
1/2 Page Vertical 3.583" x 9.875" FILE TYPE: High-resolution PDF.
: " " Include advertiser's name and
1/2 Page Vertical (Bleed) 4.08" x 11 publishing month in file title (e.g.,
1/2 Page Horizontal 7.5" x 4.75" BestArboristCo_JanFeb2024.pdf)
1/2 Page Horizontal (Bleed) 8.75" x 5.75"

FONTS: Outline all fonts or embed

1/4 Page 3.583" x 4.75" fonts in the PDF

Double 1/2 Page Spread * 16" x 4.75"

Double 1/2 Page Spread (Bleed)* ~ 17.25" x 5.25" ADS WITH BLEED: Include a 0.167"
bleed in the file

Back Cover 7.5" x 6.375"

Back Cover (Bleed) * 8.75" x 6.875" POSITION: Keep important text and

* NOTE: Keep important text and graphics 1/2" away from fold area. graphics 1/2" from trim edges

Photos may span the center.

Placement is
available on the
inside front cover,
or on the inside
back cover for an
additional price.
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RATES

2025 AD SIZE OPTIONS AD QTY.

PRICE PER ISSUE

BY 11/1/24 PAST 11/1/24

1 $3,500.00 $3,850.00

Front Inside / Back Inside 3X (8% discount) $3,220.00 $3,542.00
6X (20% discount) $2,800.00 $3,080.00

1 $2,850.00 $3,135.00

Full Page 3X (8% discount) $2,622.00 $2,884.20

6X (20% discount) $2,280.00 $2,508.00

1 $2,000.00 $2,200.00

1/2 Double-Page Spread 3X (8% discount) $1,840.00 $2,024.00
6X (20% discount) $1,600.00 $1,760.00

1 $1,850.00 $2,035.00

1/2 Page Vertical or Horizontal 3X (8% discount) $1,702.00 $1,872.20
6X (20% discount) $1,480.00 $1,628.00

1 $850.00 $935.00

1/4 Page 3X (8% discount) $782.00 $860.20

6X (20% discount) $680.00 $748.00

1 $3,850.00 $4,235.00

Back Cover 3X (8% discount) $3,542.00 $3,896.20

6X (20% discount) $3,080.00 $3,388.00

. . 1 $3,035.00 $3,338.50

fngll;frigfjgg ntor Es;skblgf?n%; 3x (8% dliscount) $2,792.20 $3,071.42
6X (20% discount) $2,428.00 $2,670.80

Post Card Insert
Bellyband

CONTRACT

Advertisers will be given an insertion order
(contract) that must be signed prior to any
ad being published. Advertisers are billed
by the UAA for payment in full for all ads to
be run for the year based on the insertion
order once it is received by UAA staff.

All advertisers will receive one Newsline
edition per run as part of their advertising
rate—totaling 6 per year.

PAYMENT

Payment in full is due within 30 days of
the invoice. If payment is not received,
advertising will be held until payment is
received, which may result in an ad not
being published in the Newsline.

COVER ADS

Ad formats with cover placement are
first right of refusal for advertiser of the
previous year and they have 5 business
days to confirm after August 15, 2024.
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Contact for Custom Pricing and Specifications

Contact for Custom Pricing and Specifications

DISCOUNTS

Discounts are available for 3 or 6 issues
per year.

If the contract is received on or before
November 1, 2024, see discount price(s)
for the ad(s) that you have opted for. If
after November 1, 2024, no discount is
applied and advertising rates increase.

Effective in 2023, all prices will be held

for 3 years per print industry standards,
then print costs will be reevaluated and
increased if needed. Note the Price Revised
Date in the footer for next price increase
date. UAA will always do its best to keep costs
down.

QUESTIONS & SENDING
MATERIALS

To submit print-ready ads, please
email Newsline@gotouaa.org.

®

UTILITY ARBORIST ASSOCIATION

Rev Date: Novai2026



CONTACT US Ll

ssssssssssssssssssssss

Utility Arborist Association
2009 W. Broadway Ave.
Suite 400, PMB 315
Forest Lake, MN 55025
Phone: (651) 464-0380
Newsline@gotouaa.org
www.gotouaa.org

FOLLOW US ON SOCIAL MEDIA

. n m@.
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